
White Paper

Leveraging multimedia  
for learning
Use instructional methods proven to align with natural  
learning processes

Ruth Clark

If your organization is like many others, you�re probably experiencing a demand for  
digitally delivered training. To save travel costs and instructional time, eLearning in both 
synchronous and asynchronous formats is increasingly supplementing or even replacing  
face-to-face classrooms. 

However, all too o�en eLearning fails to live up to its potential, and as a result, learning su�ers. 
Technostics ignore the unique instructional capabilities of eLearning by importing legacy 
materials from books or classroom manuals without employing engaging multimedia features. 
Figure 1 o�ers a typical example. �is lesson is essentially a book transferred to a screen. �ere 
are no visuals, no audio, and no interactive elements to engage the reader. 

At the other end of the spectrum, technophiles who are enamored with technological features 
use all of them at once. Take a look at the technophilic eLearning sample in Figure 2. Extraneous 
auditory and visual e�ects were added to the basic content to make it more interesting. �e result 
is too much stimulus at once.

With these examples in mind, what works most e�ectively in reaching learners in digital 
environments? Fortunately, we can rely on over 20 years of research on the learning value of 
many of the multimedia features available to you today. With Richard Mayer, I have documented 
this research in our book e-Learning and the Science of Instruction. �is white paper summarizes  
some of our most important evidence-based guidelines to help you get the most from your 
eLearning programs.




